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Executive Summary

Knowing Sport is a pilot public engagement programme created by Research Councils UK, the
International Convention on Science, Education and Medicine in Sport (ICSEMIS 2012) and Podium,
inspired by a desire to engage the public with the science and research behind the Games. Ten
universities were selected on the merit of their event proposals from a strong field of 20 applications.
Those selected were assisted in organising public engagement events around the UK on research,
science, medicine and the academic disciplines in sport as part of the pilot programme, reaching nearly
2,300 people. All received ‘seed funding’ of £1000, advice and support on how to organise and run a
successful public engagement event.

An investment of £10,000 in grant funding generated:

e £28,091 in matched funding and in-kind support from the ten selected institutions.

e Awarding of the London 2012 ‘Inspire Mark’, formally recognising it as part of the London
2012 Cultural Olympiad.

¢ Nationwide attendance: 2286 (over 57% at one mass event, 22% at another)

Whilst the final number of attendees fell short of the originally estimated 3,300 there were significant
successes across the programme. Where specific events did not attract the anticipated audience size,
organizers learned lessons and recognised shortcomings. Typical indicators of success were an
extensive marketing campaign in combination with local partners, utilizing a range of communications
channels appropriately designed for the target audience type. Similarly, the most successful events
were those whose design and content was developed after initial and detailed consideration of the
target audience’s requirements, not the interests of the institution or organisers. Particularly successful
events were those which were organised in non-university, open public venues, and those which
involved external and community organisations in their design, marketing, staging and delivery.

The 10 events were:

University of Gloucestershire — Drawing the Line on Doping

Internationally renowned sports ethicists explored and debated doping in sport with members of the
public. Over ninety people heard short overviews of ethical issues from experts before engaging in a
lively debate.

University of Hertfordshire - Sport, Health and Physical Activity Evening: What you need to know
An evening of interactive lectures, exhibitions of research, demonstrations and tours provided
members of the local community with the opportunity to discuss topical health, sport and physical
activity issues and research with scientists, practitioners, educators and researchers.

University of East London - 2012 Striving for Excellence

Schools, sports clubs and members of the local community were invited to UEL to raise their awareness
of sporting excellence and facilities, and to demonstrate the links between research, performance and
health. Interactive workshops and talks allowed participants to learn about nutrition, conditioning and
fitness assessments in clinical laboratories, while talks from 2012 hopefuls and researchers linked
theory to the Games.



University of Leicester — Insights into the Games Public Lectures

Three interactive lectures covered on diverse Olympic themes saw 75 members of the public heard
from academic experts on Aerodynamic & Hydrodynamic equipment for sport, Media and
Communications at Beijing 2008 and The limits of human performance: Lessons from Olympia.

University of Westminster - Fitbeats

Oxford Street shoppers were invited to work out whilst listening listening to specially composed tracks
and motivational messages from London 2012 hopeful athletes. Music was designed by BA
Commercial Music students to increase motivation and training success, and data collected from 80
participants will be used by university Health Science researchers.

University of Kent - Interactive Sports Science and Sports Medicine Day

Approximately 500 participants visited Medway Park for interactive workshops on topics as diverse as
sports leadership and gait analysis, plus opportunities to try Olympic and Paralympic sports. Lab tests
allowed comparison with Olympians like Usain Bolt and Yao Ming, experience of altitude training and
much more, whilst learning the science underpinning performance.

University of Wolverhampton - Improving the Running Experience

A series of weekend seminars, workshops and discussions on ‘Emotion Regulation of Other and Self’
research engaged the public with its impact on running performance. Eighty runners of all levels
learned how regulating their own emotions could improve their performance whilst providing evidence
for future research.

University of the West of Scotland - The First Transhuman Games?

This debate brought together a philosopher, a scientist and an artist to create a new discussion, on the
ethical implications of new technology in sport. Held at a leading arts venue in Glasgow, the event
drew a diverse public audience of scientists, social scientists, artists and creative intellectuals.

Liverpool John Moores University — Meet the Sport Scientist

Meet the Sport Scientist attracted 1,300 visitors to the The Museum of Science and Industry in
Manchester. Families were exposed to key scientific and technological developments in a fun, hands-
on and accessible manner. Visitors moved between stands on topics from anti-doping to performance
analysis, discussing them with sports scientists and having a go!

Leeds Metropolitan University - In Our Own Words: Athlete experiences of wellbeing

and development in elite and performance sport.

Presenters employed an unusual storytelling approach to take their research to the public. The evening
focused on professional athletes’ experiences of well-being, mental health, and development through
their careers. Telling the stories of athletes’ lives illuminated the pressures they face and stimulated an
active discussion between researchers and the diverse audience.



Introduction & Context

In spring 2010 three partner organisations came together to form a pilot a new programme aimed at
engaging the public with research, science, education and medicine in sport. The partner organisations
are:

e The ICSEMIS 2012 Local Organising Committee
e Research Councils UK, Public Engagement with Research Team
e Podium: the Further and Higher Education Unit for the 2012 Games

The venture was linked from the outset to the academic disciplines represented at the International
Convention on Science Education and Medicine in Sport, the major international conference for science
and academic disciplines related to sport and draws direct inspiration from London 2012. ICSEMIS is
an event licensed by the International Olympic Committee (IOC), the International Paralympic
Committee (IPC), the International Federation for Sports Medicine (FIMS) and the International Council
of Sport Science and Physical Education (ICCSPE). The convention draws together international experts
and leading academics in all fields aligned to sport and is mandated to take place immediately prior to
each summer Olympiad, in the same nation but a different city to the Games themselves. The right to
host the 2012 convention was won by a consortium of UK universities, for the event to be held in
Glasgow.

ICSEMIS 2012 organisers’ intention and desire to establish a satellite programme of public
engagement linked to the main conference was supported by the RCUK PER team with expertise, in-
kind support, and financial backing for 10 small grants of £1000. Given its mandate to engage
universities and colleges in the UK the London 212 Games, Podium has similarly supported the venture
by providing logistical and organisational support for establishing a and administering the new
programme, from a competitive selection process to administering the grants themselves upon
successful completion of events. The Knowing Sport Pilot programme selected 10 different universities
around the UK, based on the quality of proposal submitted.



Selection

To launch the programme, Podium issued an invitation to tender/call for proposals for
new public engagement events or programmes, linked to a published set of criteria and
the stated aims of such a programme, inspired by London 2012. The basis of selection
was that events proposed should aim to engage new public audiences with science and
research reflecting the academic disciplines of ICSEMIS 2012.

20 quality applications for viable events were received from institutions across the UK.

Applications were considered by a panel including representatives from RCUK, the

ICSEMIS 2012 organising committee, Podium and independent experts in public

engagement with science. Proposals were independently scored by members of the panel
using a standardised matrix method, with relative merits debated before selecting ten to
receive grants. Scores informed the final panel debate, which ultimately selected ten successful
proposals.

Successful institutions were those judged to have a sound strategy to advertise the event
and attract a public audience, those with a realistic budget (including match funding from
the applicant university) and those proposing high quality, innovative events likely to
engage with members of the general public.



(Table of selected institutions following by Knowing Sport panel: Sept 2010)

Institution Title Event Short Description Type Match Est. Actual Region  Primary
Location Funds attenda attendan Audience(s)
nce ce
(max) (reported
2011)
Selected
University of Open UEL Open day 'twilight hours' Commu £1,000 100 30 London  adult, general,
East London  day: Stratford including public lecture nity schools
public Campus and exhibition stalls in an  open
lecture, Romford open lab format to day/eve
openlab  Road engage with research
E154LZ and science on public
activity and health at UEL
campus next to Olympic
Park.
Unviersity of Drawing public venue Public seminar and Lecture/ £5,300 100 92 South Adult and
Gloucestershi the line tbc  debate, accompanied by debate West schools
re on (Gloucester) interactive online and
doping: resources and presence online
Harm, event
Fairness (Doping
and the )
'Spirit of
Sport'
University of Health  Hertfordshir Open evening of short Open  £2,123 100 40 East Adult, all
Hertfordshire Sport and e Sports lectures, exhibitions, evening:
Physical Village interactive demonstration talks
Activity:  de Havllland and tours to inform the and
What You Campus public on current and ~ demos
Need to Hatfield topical Health, Sport and
Know Business Physical Activity issues
Park and research from
Herts AL10 academics, practitioners
9EU and students.




Institution Title Event Short Description Type Match Est. Actual Region  Primary

Location Funds attenda attendan Audience(s)
nce ce
Leeds In our John  Presentation/performanc Public £1,310 90 33  Yorkshir Adult, all
Metropolitan own Graham e representing research  present e &
University words: Building findings on athlete  ation/pe Humber
Athlete Headingley experiences in anew rforman
experienc Campus narrative format. ce
es of well- Leeds
being and LS16 3QS
developm
ent in
elite and
professio
nal sport
Liverpool Meet the Museum of One day event of Museum £5,758 1000 1307 North Family, all
John Moores Sport  Science and interactive hands-on interacti West
University  Scientist Industry, exhibits and short talks ve day
& Manchester on a range of topics at
Museum of M3 4FP the Museum of Science
Science and and Industry Manchester.
Industry
Uni of West  The First Centre for Public debate on the  Debate £1,500 150 50 Scotland Adult
Scotland Transhum Contempora science and ethics of
an ry Art, human enhancement in
Olympics Glasgow sport. Panel including
?

Oxford University
bioethicist, CEO of
Galsgow 2014, University
of Aberdeen genetic
scientist.




Institution Title Event Short Description Type Match Est. Actual Region Primary
Location Funds attenda attendan Audience
nce ce
University of  Emotion  University of One day mass event for  Mass: 1 £5,550 500 80 West  Adult/all
Wolverhampt Regulatio Wolverhamp  runners (recreational and day of Midlands ages,
on n of ton, competitive) engaging worksho runners
Others  Gorway Rd,  the (running) public with ps and
and Self Walsall current research on  lectures

(EROS) WS1 3BD emotions in sport and

project exercise.
University of Health, Medway Interactive open day at Open £3,550 1,000 500 South East Schools,
Kent Medicine Park, Medway Park with rolling day clubs,
and Gillingham, series of talks, practical adult

Science - ME7 1HF demonstrations and

A Sports workshops.

Open Day

University of Fitbeats  Old Gym at One day event in early  Particip ~ £1,000 100 79 London mass:
Westminster Regent January, linking ation family/
campus, motivational music with event adult

University of  embedded motivational

Westminster messages and training

, Regent tips from an Olympic

Street, coach to assist with

London W1B personal training.

2UW
University of Lecture Henry A series of 3 evening  Lecture  £1,000 200 75 East Adult
Leicester Series Wellcome public lectures at on- series Midlands

Building campus but accessible

University of city centre location.

Leicester Topics: Aerodynamic

LE1 9HN equipment for sport,

Media and Comms at

Beijing 2008, Lessons

Olympia's on human

performance.

TOTALS £28,091 3,340 2,286




The London 2012 Inspire Mark

The Knowing Sport Pilot programme applied to be officially recognised by the London Organising
Committee for the Olympic and Paralympic Games 2012 (LOCOG) as part of the Cultural Olympiad via
the Inspire Programme.

London 2012 Inspire programme enables non-commercial organisations across the UK to link their
events and projects to the London 2012 Games in an official scope. The Inspire Mark is awarded to
vibrant and truly exceptional projects and events inspired by the 2012 Games - non-commercial

projects that are:

— genuinely inspired or energised by the 2012 Games;
- well-planned and managed;

— fully-funded from non-commercial sources;

- participative and accessible; and

- like never before — pushing beyond yours and your participants’ personal best.

(Source: LOCOG http://www.london2012.com/inspire-programme)

Due to the nature of the Knowing Sport programme and the need to issue brand licenses for use of a
restricted logo/mark, the Inspire Mark was independently awarded to all of the ten selected
institutions, Research Councils UK and Podium.
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Marketing and Support

Selected Institutions were given guidance and support through an awardee pack
including:

- Guidance on event marketing and advertising in order to attract general public
audiences

- Guidance on budgeting and reporting

- Grant conditions

- Branding guidance and logos

- Pro forma evaluation and feedback forms

- Example audience questionnaires

- Instructions on procedure for holding events, submitting documentation and
claiming grant funds.

Several of the selected institutions drew on the expertise and capability of their university press and
communications departments in order to promote and publicise their events. Depending on the
expertise of the organiser and the institution, a range of different media were used to adverise events
widely to the community and identified target audiences. Methods employed included: printed and
digital posters and flyers placed in appropriate locations where target audience populations cold be
reached, email distribution lists of institutions and partner community organisations, radio and print
event listings, and active use of social media.

Those institutions and events which were delivered in partnership (for example with the assistance of
their local sports partnership, or at a public art/cultural venue, were able to draw on a wider range of
contacts and communications channels to reach new public audiences.

Reporting

Host institutions were required to inform the Knowing Sport partners of plans for their event to allow
for central promotion on the Podium and RCUK websites, as well as sending examples of marketing
materials and links to respective web pages.

Following each event organisers were required to submit a final report, evaluations form, examples of
advertising and marketing materials, photos and a final budget detailing total expenditure and
resource/funding allocated including grant and matched funds. Grants were paid on satisfactory
receipt of all of the above items.
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University of Gloucestershire | UNIVERSITY OF
Drawing the Line on Doping GLOUCESTERSHIRE

at Cheltenham and Gloucester

Attendees: 92 (more than expected)
Schools, sixth formers, general public, university undergraduates, academics

Number of presenters: 4

Links:
<LINKS>

Marketing & Publicity:

Direct emails, posters, local listings, local radio, local paper advertising, university
website, and development of social media presence (facebook) generating word-of-mouth
publicity.

Organiser Comments:

Partnerships established were very successful in helping to run the event.
Intra-university collaboration proved very difficult; the organisers tried to involve media
and marketing students but found inter campus/faculty co-operation difficult to achieve.
The Knowing Sport partners (Podium, RCUK and ICSEMIS) could have better promoted
the events centrally and more prominently.

“I think they could have publicised it better. Although it was on the website it was quite
difficult to find, Perhaps it could also have been included on the newsletter.”

Description:

“Drawing the Line on Doping, was a public engagement event that invited internationally
renowned experts on sports ethics to give a short overview of ethical issues in the area of
doping in sport, and provided an opportunity for members of the public to debate some of
the wider questions. Speakers were Professor Mike McNamee from Swansea University,
Professor Verner Mgller from Aarhus University in Denmark, Dr Alun Hardman from
University of Wales Institute Cardiff, and Dr Emily Ryall from University of
Gloucestershire. The event was widely publicised through the University of
Gloucestershire website, in local print and radio media as well as through social
networking sites. A facebook group accompanied the event which contained ,voxpops,
from members of the public, athletes and coaches from the local area as well as other
items of relevance and interest and a forum for further debate. The event itself was
recorded and is available on the University of Gloucestershire YouTube channel. The
audience was comprised of students and staff from local schools and sixth form colleges,
current undergraduates, those working in areas of sport and exercise science, and
members of the general public.
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Conclusions:

An excellently organised event on an accessible topic to a public audience, this public
seminar and debate examined the ethics of doping in sport and the controversy and debate
surrounding the subject. The event itself included different presenters and experts,
expressing a range of views and opinions — effectively engaging the audience in the
debate. Despite holding the event in a university facility, by employing a wide range
advertising methods the organisers were successful in attracting a mixed and larger than
expected audience from the local community in Gloucester as well as university students
and academics. The event organisers also made good use of the Inspire Mark in publicity
materials to raise the profile of the event.

~3

H A
DI'aWII'Ig UNIVERSITY OF

GLOUCESTERSHIRE

t h o I-_ i ne on e
Doping

Monday 31 January 2011, 7pm, LC003 (Lecture Theatre) Oxstalls

This public seminar aims to Professor Mike McNamee
2 2 2 (Swansea University)

highlight the debate surrounding B e e (R iiiag

the ethics of doping in sport. It will (Arhus University, Denmark)

; z Dr Alun Hardman
comprls.e of short overvuews_ of I Walsd
contrasting arguments provided Dr Emily Ryall
by internationally renowned (University of Gloucestershire)

sports ethicists, followed by an
opportunity for further debate and

questions from the audience. inspired by H
For more information contact: eryallaglos.ac.uk London Q ;
Join our Facebook group at: www.glos.ac.uk/dopinginsport 20] 2 7
for more features and debate 2
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University of Hertfordshire
Sport, Health and Physical Activity: What you
need to know

Attendees: 40 (less than expected)
1/3 general public, 1/3 students, 1/3 academics

Number of presenters:
3 lecturers plus multiple demonstrators and students.

Links:
http://www.herts.ac.uk/events/Health-Sport-and-Physical-Activity-What-You-Need-to-Know.cfm
http://www.hertssportsvillage.co.uk/sportforce.asp

Marketing & Publicity:

Posters (internally and externally), Direct emails (internal & external lists), University
Press Release, University TV screen presence, Partner Comms: Hertfordshire Sports
Partnership and Health Forum.

Organiser Comments:

More than 40 people attended the evening. Feedback was very good to excellent.

We consider this area of public engagement in the field of sport, physical activity, health
and wellbeing as an area where our local community could benefit from the knowledge
exchange through future events as a legacy of the 2012 Olympics.

The team found this an extremely positive experience. There are certain areas we need to
take into account for future events, such as longer run in time for marketing the event.
We also think that an even greater focus on particular topics will improve such events.

Description:

The public engagement evening event took place at the Hertfordshire Sports Village in the
University of Hertfordshire’s de Havilland Campus and included a series of interactive lectures,
exhibition of research posters, demonstrations and facility tours. The programme aimed to
provide members of the local community aged between 16 and over with the opportunity to
learn from and discuss current and topical health, sport and physical activity issues and research
with sports science, physiotherapy and sports therapy practitioners, educators and researchers.

Lecture Series included:
Three, 30 minute lectures including time for questions and discussion
e 'Top 10 Fit Facts and Food Fiction' Lindsy Kass: Sports Nutritionist and senior lecturer in
Sport science
e 'From thinking to doing; getting and staying physically active'
Dr Stephen Pack: Sports Psychologist and Senior Lecturer in Sport and Exercise Science
e 'Strong healthy bones; how to get them and keep them that way' Dr Jane
Simmonds: Musculoskeletal and Sport Physiotherapist, Programme Lead MSc in Sport
and Exercise Rehabilitation

Interactive exhibition, demonstrations and tours including:

e Health, sport and physical activity interactive research poster exhibition

e Sport psychology and nutritional assessments

e Posture and fitness testing demonstrations

e Health and fitness education opportunities — information about health, sport and
e physical activity courses and evening lectures provided by the university
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